The American Cancer Society was one of 49 charities that participated in the Members Project® –
a new philanthropic program from American Express and Takepart that encourages people to
give back in simple ways that fit their lifestyle, including helping the American Cancer Society win
$200,000.
Through the Members Project, five different charities in the categories of 1) Arts & Culture, 2)
Environment & Wildlife, 3) Health & Welfare, 4) Education, and 5) Community Development are
chosen every three months to each receive $200,000 in funding from American Express and
takepart based on the number of votes they receive in their category. By casting a vote at
takepart/membersproject.com for one of the participating charities, supporters can help their
favorite charity further their mission. The American Cancer Society competed in the Health &
Welfare category and won as the most voted charity in this category during round two. The
Society will receive $200,000 to create a world with more birthdays..

The ―Unite.Give.Cure‖ promotion, which launched in 2008 features a branded Visa check card as
part of the Bank of America ―My Expressions‖ check card program. Three nonprofit health
organizations – the American Cancer Society, the American Heart Association, and the American
Diabetes Association – were invited to participate as recipients of funds raised through the
Unite.Give.Cure. program. Bank of America makes a contribution to the Unite.Give.Cure. fund
based upon the number of consumers who open Unite.Give.Cure. accounts, the account
anniversary date, and card usage. Funds generated through the program are distributed among
the three organizations. Bank of America promotes the program on its MyExpressions‘ Web site
and in its local bank centers.

For a second year, BlueMountain.com is proud to be partnering with the American Cancer
Society to raise awareness about cancer prevention and encourage women to join the
Choose You movement. Here at Blue Mountain, we have personally pledged to make new
healthy lifestyle choices. On our site, through May 2011, we are encouraging others to do
the same, and for every free postcard sent to create a world with less cancer, we‘ll be
contributing $1.00, up to a total of $10,000!

This May Cascade Engineering began its ―Kick Breast Cancer to the Curb‖ promotion in support of
the American Cancer Society. Cascade Engineering is an industry leader in the design and
manufacture of refuse containers, dumpsters, trash cans, recycling bins, waste carts, and more
for solid waste and recycling collection—with more than 15 million products in the market
through hundreds of waste haulers and municipalities across the country. Cascade has developed
the ―Pink Cart‖ to support the American Cancer Society's mission to creating a world with less
breast cancer and more birthdays. For each 35 gallon, 48 gallon, 64 gallon and 96 gallon Pink
Cart sold, $5 will benefit the American Cancer Society. Cascade will sell the pink cart online at
and www.pinkcart.com through distributor stores nationwide.

In celebrating its 100th birthday and in celebration of this milestone, Chevrolet has chosen the
American Cancer Society as its one charity to support. The theme of Chevrolet‘s campaign is:
―We‘ve been part of life‘s journeys for 100 years – even the detours‖. Chevrolet knows that when
it comes to detours in life, a breast cancer diagnosis presents a monumental challenge not only
for the patient, but for friends and family members, as well.

The Cumberland Gulf Group of Companies is a regional chain of convenience stores operating
primarily in 11 states in the eastern United States.
For the third year in a row, this October, the Cumberland Gulf Group of Companies sold American
Cancer Society Making Strides Against Breast Cancer® pink ribbon donation cards in all of their
store locations to support the Society‘s fight to save lives from breast cancer. The Cumberland
Gulf Group of Companies has been supporting MSABC since 1993 and a flagship sponsor for
Boston's MSABC since 2007.
During that time, the company‘s CEO has sponsored each Cumberland Gulf Group of Companies
employee who has walked in the Boston Making Strides event. Their employee and CEO support
of the American Cancer Society has generated more than $523,000 for the Society since the
relationship began.

As an international fitness and weight-loss franchise with 6,000 locations, Curves has millions of
female members worldwide.
During October, Curves US franchisees offer their members pink ribbon donation certificates as
part of the franchise‘s continued involvement in the American Cancer Society Making Strides

Against Breast Cancer® National Team Program. Members receive donation certificates for a
minimum contribution of $5. In addition, Curves clubs invites both members and non-members
for an evening of food, fun, and fundraising through their local ―GirlTime‖ Birthday Celebration
events. These events are a special time to show members and guests how they can look forward
to many more birthdays ahead by exercising good breast health!
In the last 3 years, Curves has raised more than $450,000 for the American Cancer Society
through its pink ribbon donation certificates during the one-month promotion.

For the second year in a row, D&D Commodities will continue its ongoing collaboration with the
American Cancer Society and its support of breast cancer awareness. D&D is a manufacturer of
premium nutritional products for caged birds, small animals, wild birds, and wildlife, for a
minimum of three years, D&D will feature the American Cancer Society Making Strides Against
Breast Cancer logo on packages of its Wild Delight bird seed products.
Wild Delight seed products are nationally distributed through pet stores and retail chains. D&D
distributors may also support breast cancer awareness further with advertising, collateral, and
point of sale displays created by D&D.

Beginning April 29, 2011 through May 31, 2011, Delta will contribute $.50 to a $1.00 to the
American Cancer Society from the sale of their Flight Delights snack boxes which are sold on all
North American flights. Passengers will also be invited through an in-flight message to make a
donation during all Delta flights via credit card during the promotional period. The American
Cancer Society‘s Relay For Life logo will be used in Delta‘s Sky magazine as part of the ―Drinks +
Eats‖ section that will promote the offer.

The American Cancer Society was named as a new charitable partner for the Discover Card ®
Cashback Bonus program in August 2010. Through this ongoing program, Cardmembers may
choose to donate their five percent Cashback Bonus to any or all of Discover Card's charitable
partners, including the American Cancer Society. Discover also makes a contribution to the
charity that receives the most donations from their Cardmembers in a calendar year. The Society
has received more than $50,000, since the inception of the Cashback Bonus program.
The American Cancer Society‘s participation in this consumer fundraising promotion is a direct
result of the Illinois Division‘s relationship with Discover Financial Services. Headquartered in

Illinois, Discover Financial Services has supported the American Cancer Society in the Illinois
Division for many years, beginning with their You Care, We Share Employee Giving Program in
2007.

DS Waters will contribute a percent of sales to the American Cancer Society from the sale of all
Athena Water in support of breast cancer awareness, education and research.

As part of dressbarn and maurices continuing relationship with the American Cancer Society, this
October, dressbarn stores hold their 8th annual nationwide fall charitable sales promotion. During
the promotion, over 830 dressbarn stores will sell "Skye," a plush dog toy, for $5. A minimum of
$2 from every sale will be donated to the American Cancer Society to support local and national
cancer initiatives.
This in-store campaign has been a part of dressbarn's ongoing relationship with the American
Cancer Society since 2003. The American Cancer Society presented dressbarn and maurices with
its third Corporate Impact Award last November, after the company raised more than $1 million
in a calendar year to support the American Cancer Society. Together with customers and
associates, dressbarn has proudly contributed more than $6 million to the American Cancer
Society to help save lives.

Get fit at home with ExerciseTV — a free video-on-demand television network with over
200 workouts available every month through your television. ExerciseTV programs
workouts from top trainers like Jillian Michaels, Jackie Warner and other celebrity trainers.
Workouts are available 24 hours a day, 7 days a week. If you don't get ExerciseTV on
demand, there are hundreds of free workouts, blogs, nutrition tips, and articles from top
fitness experts online at www.exercisetv.tv, ExerciseTV is a great destination to help you
set, meet, and achieve all of your fitness goals so you can stay well. And from May 9-June
8, when you download any workout from www.exercisetv.tv, 5% of your purchase will be
contributed to the American Cancer Society.

Operating a network of 117 retail stores in 17 states across the US, Havertys will implement a
breast cancer promotion to raise awareness among consumers and generate funds to support the
Society‘s efforts to save lives from breast cancer, while also encouraging employees to participate
in Making Strides events to show their support of the American Cancer Society. To support the
campaign, Havertys will execute print, television, and in-store merchandising/point of sale
promotions, including:
 A :10 second Making Strides Against Breast Cancer tag on Havertys‘ Columbus Day television
ads. The spot will air in 32 markets. (NOTE: contact your Division‘s Making Strides lead for
market details.)
 Havertys print inserts that dropped October 9-10 in the same markets as the Columbus Day
television advertisements.
 A custom Havertys pink ribbon ‗donation tag‘ which customers can purchase and place on the
Havertys ‗Hope Tree‘ located in stores.
 Point-of-sale materials will be prevalent throughout the stores to encourage consumers to
participate.
The Havertys Furniture executive team is fully committed to the success of this partnership and
considers the American Cancer Society a key nonprofit partner.

Since 2004, Foot Locker, Inc., a global retailer of athletic shoes and apparel, which includes Foot
Locker, Lady Foot Locker, Champs Sports, and Footaction, has been supporting the American
Cancer Society‘s efforts to raise awareness and funds to fight breast cancer.
Lady Foot Locker demonstrates their support of the American Cancer Society Making Strides
Against Breast Cancer through their annual cause-marketing campaign each October. Throughout
National Breast Cancer Awareness Month (and continuing while supplies last through December
2010), Foot Locker offers customers a long-sleeved T-shirt and water bottle among other items.
Lady Foot Locker stores and ladyfootlocker.com offer the following items: fleece hooded

sweatshirt, gym tote, a donation card, and a string bracelet. All items include breast cancer
messaging about the importance of detecting breast cancer early, when it is most treatable. A
portion of the sale of each item benefit the Society‘s fight to save lives and create a world with
less cancer and more birthdays. In an effort to raise additional awareness, Foot Locker,
Footaction, and Champs Sports also air the Society‘s breast cancer awareness television ad
during October on their in-store monitors.
To date, Foot Locker has raised more than $1.1 million dollars for the American Cancer Society
through this annual cause-marketing campaign.
MIDWEST CUSHION BROKERS
Midwest Cushion Brokers, a growing flooring distributor specializing in unique cushion and foam
products, launched a breast cancer awareness promotion in September 2010 in support of the
American Cancer Society. For each roll of laminate and hardwood underlayment, acoustical
carpet cushion, and rebond white with pink top carpet cushion sold to their distributors, they will
contribute $1.00 to the American Cancer Society in support of breast cancer programs. This
promotion is projected to generate $45,000 in support of the Society.

John Paul Mitchell shall conduct a promotion September 1, 2010 until December 31, 2010 during
which time the Company will promote and offer for sale at its participating retailers, pink hair
dryers, pink flat irons and pink brushes, with the product, packaging and accompanying
promotional materials containing the ACS MSABC logo.
Company will also promote and offer to its associates and customers an opportunity to make
cash contributions to ACS through participating salons and John Paul Mitchell schools.
Fundraising may include ―Birthday Blow Out Specials‖ and Cut-a-thons. Company will produce
significant PR around the relationship in print, web, viral and TV. One hundred percent of the
contributions from the fundraising efforts shall go to ACS.

This fall, beginning in August, Lilly Pulitzer will join the American Cancer Society to create a world
where cancer can never steal another year of anyone's life - a world with more birthdays. Lilly
Pulitzer is making this world a reality by contributing approximately $5 from each of its unique
2010 breast cancer awareness Murfee Scarves. The scarves will be distributed in over 150
markets nationwide. Lilly customers will also be invited to events in their local Lilly stores, with 10

percent of the event proceeds benefiting the Society. Lilly will also promote the partnership in its
catalog, through media relationships and on its website and provide a link for its customers to
make a direct contribution to the Society.

Longaberger
2010 marks the 16th year of the Longaberger Company‘s ―Horizon of Hope‖ charitable sales
promotion, from which $2 per signature item sold from July through October has been donated
to the American Cancer Society. Since 1995, nearly three million ―Horizon of Hope‖ products have
been sold, which has generated over $15 million in revenue and an estimated 20 million women
have received messages about breast cancer early detection through this promotion. Items this
year included the Horizon of Hope basket; Horizon of Hope Accessories Set Basket; Horizon of
Hope Medium Serving Basket; and the Woven Traditions Baking Dish. New this year,
Longaberger will offer the Horizon of Hope Woven Traditions Pink Travel Mug and the Horizon of
Hope Fabric Tote Bag and the Pink Flare Candle, all year round, of which $1.00 shall go to ACS.
Since 1995, nearly three million ―Horizon of Hope‖ products have been sold and an estimated 20
million women have received messages about breast cancer early detection through this
promotion.

Lowe‘s is a US-based chain of retail home improvement and appliance stores that serves more
than 14 million customers a week through 1,555 stores in the United States and Canada.
For the fourth year in a row, Lowe's stores in New Jersey, New York, Delaware, Maryland, and
Pennsylvania featured the American Cancer Society Making Strides Against Breast Cancer® pink
ribbon donation card at their registers during October and invited customers to register for area
Making Strides events. Breast cancer awareness messaging was also posted at sign-up stations.
To date, Lowe‘s has raised over $500,000 for the American Cancer Society and the fight against
breast cancer.

NBC Universal will donate $.01 for each step registered on a digital ticker as part of the ―Go
Healthy Step-A-Thon‖ up to 1 million steps, totaling no more than $10,000 to the American
Cancer Society. NBC Universal will include (1) :30 spot from ACS to be included in up to (4)
video screens that will be included in the ―Go Healthy Step-A-Thon‖ installation structure. ACS
will feature the ―Go Healthy Step-A-Thon‖ installation on blog.chooseyou.com on May 22 or 23,
2011 to drive traffic to installation. ACS will also feature @healthyatnbcu in ―Our Favorite
Tweets‖ section on blog.chooseyou.com.

Neutrogena is excited to partner with the American Cancer Society for its 7th year, and is
a proud supporter of the Choose You movement. The American Cancer Society is a
credible, trusted partner to Neutrogena for valuable sun care safety information and the
latest in skin cancer facts. This information informs consumers to empower themselves
and reduce the incidence of skin cancer. Neutrogena applauds the efforts of the Society's
Choose You movement encouraging women to put their health first and be healthy role
models. Neutrogena urges consumers to engage in sun safe behaviors and protect
themselves adequately.

For the second year in a row, National Football League (NFL) will conduct a breast cancer
promotion to benefit the Society‘s efforts to save lives and create a world with less cancer and
more birthdays. The NFL chose the American Cancer Society as the official charity for its October
2009 and 2010 breast cancer awareness efforts, which include awareness activities, causerelated marketing, and an online auction. Activities include:
- Post-game online auction. This auction includes pink items worn by players, coaches, and
referees during the month of October, such as footballs; commemorative coins; and player
apparel including wristbands, hats, and towels. The American Cancer Society will receive 100%
of the gross revenues of the auction, which is being held online at nflauction.nfl.com and
promoted with banner ads on nfl.com.

- Pink merchandise. Pink NFL-branded merchandise will be sold in October at all in-stadium
NFL team shops (while supplies last) and at nflshop.com. Trading cards with breast cancer facts
and the American Cancer Society‘s recommendations for the early detection of breast cancer are
being provided with each purchase at the NFL team shops.
The NFL also has a national Making Strides team Web page where clubs and fans can create
teams to participate in the American Cancer Society Making Strides Against Breast Cancer.

Since 1997, the American Cancer Society has been PartyLite‘s ―charity of focus‖. Through their
year-round ―Change the World‖ Campaign. PartyLite Hosts and Guests are invited to round up
the purchase price to the nearest dollar or up to $10. The additional dollars are donated to the
American Cancer. This year, during the month of October, PartyLite will conduct a percent of
sales breast cancer promotion through the sale of a pink candle which include breast cancer
awareness messaging and the MSABC logo. For each product sold, the American Cancer Society
receives $5.00. PartyLite conducts other fundraising events such as 5K runs and bake sales to
raise additional funds for the Society. To date, PartyLite has donated nearly $12 million dollars.
PartyLite consultants also participate in the MSABC and Relay for Life National Team Program.

At Quest Diagnostics, we‘re committed to putting patients first every day. Our people
believe so strongly in the important work of the American Cancer Society that we voted
them our national charity through 2013. We have raised awareness and funds – more than
$3 million – to support the Society‘s mission to save lives from cancer. We‘re proud to join
the Choose You® movement. We celebrate the women who care for their families, and
join the mission to remind them to care for themselves by getting regular health checks.

During the months of September and October, SO.CAP.USA Hair Extensions will conduct the
―Pink Hair For Hope‖ promotion in over 1,000 participating salons nationwide. ―Pink Hair for
Hope‖ will offer customers the opportunity to purchase a pink hair extension clip for a $10.00
contribution. This promotion benefits the American Cancer Society and the National Breast
Cancer Foundation (―NBCF‖). The American Cancer Society will receive 25% of all proceeds
raised through this promotion.

Simone I. Smith, wife of hip-hop entertainer LL Cool J, has designed two versions of a charm in
the shape of a lollipop and has selected the American Cancer Society to receive 10 percent of all
sales. There are two versions of the charms, one which features Schwartzky crystals and the
other, blown glass. They will sell for $100 and $300 accordingly. The charms will be sold in
Nordstrom and Saks Fifth Avenue stores starting in June 2011 and around National Cancer
Survivors Day. A version of the charms will also be created in December 2011 and will be
featured in QVC and HSN and other department stores. Simone, who is a cancer survivor and
called ―Candy Girl‖ by her husband LL, designed the charms which are available in different
colors and ties to birthday gem stones for each month of the year - a tie to the Society‘s More
Birthdays brand campaign.

Sisley Paris is a proud supporter of the American Cancer Society Choose You® movement.
This movement encourages women to stay well and put their own health first. Sisley is a
French luxury beauty line made with only the highest quality natural plant extracts and
essential oils. Sisley‘s All Day All Year protects the skin from pollution, stress and above all
UV rays while visibly reducing signs of aging. In recognition of the Choose You movement,
Sisley will create a limited run of a unique co-branded wrap for its All Day All Year skin
care product available while supplies last.

CHOOSE YOU PRESENTING SPONSOR
Sprite Zero Brings you a Refreshingly Clear Choice.
When you Choose You, healthier choices can become delicious experiences. Like enjoying
a crisp, refreshing Sprite Zero. With all-natural flavors, zero sugar and zero caffeine, Sprite
Zero can be a delicious step towards a better lifestyle. Sprite Zero, proud national
presenting sponsor of Choose You and in full support of putting yourself first.

From April through September, customers from 1,000 Subway restaurants in the American
Cancer Society South Atlantic Division (Maryland, Delaware, West Virginia, Virginia, and
Washington, D.C.) contributed to the Society‘s fight against breast cancer by adding $1 to their
purchases. As part of their donation, Subway customers received a die-cut pink ribbon while the
American Cancer Society received 100 percent of the contribution.
To date, Subway has contributed over $1,000,000 to support the Society‘s efforts to save lives

from breast cancer.
During the month of October, the Taxicab, Limousine & Paratransit Association (TLPA) will be
conducting its ―Pink Ride‖. For each participating member company, a portion of each fare in the
month of October will be donated to the American Cancer Society. TLPA members will be
encouraged to paint all or a portion of one or more vehicles in their fleets pink, or affix pink
ribbon decals. TLPA has chosen the American Cancer Society as its national charity of choice. The
program is designed to have a national collective impact, while ensuring that donated funds
benefit TLPA members‘ local areas of operations. Members have the option of naming their own
local organizations – such as breast cancer treatment centers or hospitals – or making donations
to the Society.

Again this fall, select Tanger Factory Centers from across the country will make contributions to
the American Cancer Society by raising money to fight breast cancer and save lives. The centers
will sell a ―25% Pink Card‖ savings card. For a minimum $1 contribution, shoppers will receive

the special savings card that will entitle them to 25% off discount offers on merchandise at
participating Tanger stores (one card good for one item). The ―25% Pink Card‖ will be available
at all Tanger customer service centers or Tanger management offices September 15 through
October 25, 2010.
During the last 15 years, Tanger has contributed almost $5.4 million to the American Cancer
Society through its breast cancer awareness fall promotions and Relay For Life® involvement.

Since 2000, The Pampered Chef®, along with more than 60,000 Independent Consultants, has
joined forces with the American Cancer Society for the Help Whip Cancer® campaign.
May and October are Pampered Chef Help Whip Cancer months. Through this cause marketing
promotion, The Pampered Chef helps to increase the reach of the American Cancer Society‘s
messaging on reducing the risk of breast cancer or finding it early, while raising funds nationwide
to fight breast cancer and save lives.
The Pampered Chef Independent Consultants lend a hand to ―Help Whip Cancer‖ by raising funds
through pink product sales, hosting Fundraiser Cooking Shows, and telling others about the
importance of regular breast cancer screening and checkups to stay well.
Since the program‘s inception, The Pampered Chef has raised more than $8.7 million for the
American Cancer Society.

For the third consecutive year, 3M Littman has been supporting the American Cancer Society by
increasing breast cancer awareness through the sale of a special limited-edition stethoscope
(Classic II SE). 3M Littman contributes $5 to the American Cancer Society for every stethoscope
sold. The promotion has raised nearly $100,000, for the Society.
For three years in a row, United Airlines has conducted their ―Make a Child Bear-y Happy‖
Promotion, benefiting the American Cancer Society and pediatric oncology patients across the
country. For a contribution of at least $50 or 7,500 Mileage Plus miles to the American Cancer
Society, a teddy bear is delivered to a child in a pediatric oncology center in the United States.
Contributors of $250 or more will also receive a bear of their own. The promotion runs from
November through January each year, with bears being delivered at the end of the promotion.
The 18-inch limited-edition teddy bears feature the ―Hugyou‖ family and includes big brother
Kenny Hugyou, big sister Maye I Hugyou and baby Holden Hugyou. United Airlines has raised
almost $500,000 in support of the American Cancer Society and has donated 127 million miles
which are available to cancer patients and their family members while undergoing cancer
treatment.

CHOOSE YOU PRESENTING SPONSOR
Since 1998, Walgreens has helped raise more than $17 million for the American Cancer
Society. Walgreens efforts continue with its support of the American Cancer Society
Choose You program, a nationwide movement that helps women take everyday steps
toward better health for themselves and their loved ones. And now, Walgreens is helping
you take another step toward better health: the new Walk with Walgreens program. It‘s
simple: walk when you can, log your steps and get healthy Walgreens rewards. It‘s all part
of the Walgreens Way to Well Commitment. Walgreens stores will also make it easy for
each customer to donate $1, with 100% of proceeds going to the American Cancer
Society.

Varian Medical Systems, a manufacturer of medical devices and software for treating cancer and
other medical conditions, will again encourage individuals to write letters to “cancer” during
its spring/summer fundraiser. For every letter written and posted online through the end of
August 2009, Varian will contribute $10 to the American Cancer Society. The promotion will run
on the Varian Web site (varian.com) and has a maximum guarantee of $100,000. This
promotion has raised over $200,000.

WIX® Filters is conducting their first promotion to benefit the American Cancer Society‘s efforts to
save lives. Wix Filters designs, manufactures, and distributes filtration products for automotive,
diesel, agricultural, industrial, and specialty filter markets. WIX Filters has chosen the American
Cancer Society as its exclusive charity for the WIX ―Filter Out Cancer‖ nationwide promotion.
Beginning in March, more than 1,000 Auto Value/Bumper to Bumper store locations began
offering the WIX ―Filter Out Cancer‖ promotion to their customers. The program will also be
available to all WIX Filters retail partners and will run through December 31, 2010.

